
Believe it or not, most 
people still like to read 

(and keep) printed material. 
We design: 

■ Promotional Flyers

■ Advertisements

■ Brochures

■ Reports

■ Magazines

■ Newsletters

■ Exhibition Panels

■ Presentations

And whatever you need, we make sure design doesn’t 
cost a fortune (though it can help make one). Our 
unparalleled print buying experience is on hand too – we 
buy competitively, as green as you like, and always the 
quality you want. 

51 Perrymount Road, 
Haywards Heath, 
RH16 3BN

tel: 01444 453399  
fax: 01444 452299 
email: info@i-dmc.co.uk
web: www.i-dmc.co.uk

Believe it or not, most 
people still like to read 

(and keep) printed material. 
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SEEDA AT 

10
SEEDA is 10 in April, 

Chairm
an Jim Brathwaite 

has been in charge for six 

of th
ose years, and has 

just been reappointed 

for a seventh. Looking 

back, what’s his take 

on the progress so far 

and where does he 

think the organisation 

is going next?

South East View: What have 

Development Agencies brought to 

sustainable economic development 

nationally and here in the South East? 

Jim Brathwaite: The RDAs have 

surpassed Government expectations. 

They began with budgets of less than 

£1 billion between them and they now 

have £2.3 billion. We encompass every 

public sector connection with business, 

from Business Link to promoting export 

and inward investment with UKTI. We 

are making genuine progress – the UK 

is second only to the US in the west in 

attracting new investors. 

On top of that, our strategic economic 

planning has set the path for the region 

which can be strengthened further still 

by the plans to amalgamate strategic 

spatial planning with it. I 
am pleased 

that, th
rough the proposal by the region’s 

local authorities to set up the South East 

England Councils to replace SEERA, 

we have a structure in place where we, 

and they, can agree the joint strategy 

- overcoming concerns about the 

‘democratic defi cit’. 

South East View: Tell us about the key 

achievements of your tenure

Jim Brathwaite: For me, it w
ould be 

the opportunity to have championed 

the South East region. I’m
 proud of the 

underlying vibrancy of our economy. 

We’ve got a GVA of £177 billion – that 

puts us in the top 20 economic areas 

in the world. It g
ives me a real thrill to

 

represent the South East alongside 

regions like Shanghai and Silicon Valley.

We are now number one in 

manufacturing in the UK, which we 

weren’t when I began. Our aerospace 

industry, m
aritim

e industries and high-

value technology engineering are as good 

as any, helping to sustain our delivery of 

25 per cent of the UK’s total exports. And 

the region contributes £17 billion to the 

Treasury. 

South East View: When SEEDA 

started, climate change and sustainability 

were not on the agenda. How has that 

impacted on the agency’s strategic 

direction?

Jim Brathwaite: SEEDA was the fi rst 

RDA to get involved in this debate, when 

we supported a WWF survey on the 

environmental footprint of UK. Studying 

that, I h
ad something of a ‘Damascene 

conversion’ when I saw that sustainable 

development was vital and not just a 

nice thing to do. Interestingly, fo
r all its 

economic success, few people can 

believe that South East England has one 

third of the UK’s areas of outstanding 

natural beauty, a
s well as Surrey being 

the most wooded area in Northern 

Europe. 

And overall we’re making real progress. 

We’re reducing waste and water 

consumption, as well as making more 

effi cient use of energy which the 

Manufacturing Advisory Service (MAS), 

for example, is pushing in its promotion 

of lean manufacturing. More and more 

businesses see the potential for bottom-

line savings. 

I would also predict that the growth 

in environmental businesses is going 

to be as big as that of the software 

industry. S
EEDA’s sector consortium, 

EnviroBusiness, started just two years 

ago with 50 companies, now has 750 

members. 

South East View: From your contacts 

with business and the public sector in 

the South East, what is your view on the 

short and medium term outlook for the 

region in light of the crunch?

Jim Brathwaite: Well, it’s
 certainly 

hitting us - our construction companies 

are affected badly. The most diffi cult tim
e 

is likely to come in the fi rst quarter of this 

year, when some big companies will have 

had to take action. 

But beneath that is a confi dence in 

the long-term strength in the global 

economy; politicians around the world 

must work together to put it b
ack to 

rights as no single country can operate in 

isolation these days. We must hope that 

it isn’t as bad as the 90s and people are 

starting to take the right evasive action. 

I feel this has been a ‘Bank’ recession, 

rather than one which refl ects the 

condition of the real economy. If 
we can 

“It g
ives me a real th

rill 

to represent th
e South 

East alongside regions like 

Shanghai and Silicon Valley ”

SOUTH EAST VIEW
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www.seeda.co.uk

www.seeda.co.uk
Jim Brathwaite with EU Commissioner 

Danuta Hübner
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With one wind farm operational, one under 

construction, another in development and 

two planned, the South East will become 

the UK’s home of Offshore Wind. The South 

East England Development Agency (SEEDA) 

and EnviroBusiness are committed to the 

development of the offshore wind industry in 

the region and will assist manufacturers and 

developers in every way they can, including 

acquiring major sites for their operations.

Opportunity and Resource

• The South East is home to Kentish Flats, 

one of the UK’s fi rst operational offshore 

wind farms, with another currently under 

construction – Thanet (300 MW). In 

addition, the 1 GW London Array, will be 

Europe’s largest offshore wind operation 

when construction starts.

• Two new wind farms will be constructed 

under Round 3 of the UK’s Offshore Wind 

Programme: Zone 6 (Hastings Bank 

- E.ON) and Zone 7  (West of Wight  - 

Eneco)

• The South East has a substantial existing 

skills base, one of the many reasons 

why companies such as leading Round 3 

developers Centrica, Fluor and Forewind 

and major turbine manufacturers GE 

Energy and Siemens have their UK head-

quarters in the region

• The South East is also home to many of 

the world’s leading Engineering, Wind and 

Site Analysis, Marine and Planning Con-

sultancies, as well as major international 

construction and contracting fi rms

• Add to this world class R&D, unique skills 

in composites and aerospace technolo-

gies, a substantial high tech manufactur-

ing base, and proximity to London’s fi nan-

cial markets, and the case for locating in 

the South East is compelling

South East Ports with 

development sites  

• Sheerness is a deep water port with no 

tidal restrictions. A 120 hectare site is 

available and is one of the most attractive 

sites in the UK for foundation and turbine 

fabrication and offshore wind O&M

• The Isle of Grain is a substantial brown-

fi eld site of 300 hectare adjacent to 

Sheerness. It offers a key strategic loca-

tion for a  major integrated manufacturing 

operation  to serve the North Sea, the 

South Coast and continental Europe  

• Newhaven Port is ideally situated as a 

manufacturing, construction and O&M 

base for the South Coast Round 3 zones, 

with close proximity to Europe. A major 

port redevelopment scheme is in planning

• The Port of Southampton offers deep 

water facilities and is conveniently located  

to provide a construction base and O&M 

for the south coast Round 3  zones

South East England

An ideal place to locate

The South East is the 

most dynamic, most 

successful region in 

the UK. 

It has:

A GDP of £188 billion

750,000 businesses, including 

market leading engineering 

design, consulting and 

construction companies

A high-tech research intensive 

economy supported by 

25 universities and HEIs 

A highly educated workforce 

numbering 4.3 million with the 

largest engineering talent pool 

(450,000) outside London

Two major international 

airports (Heathrow and Gatwick) 

and four of the largest UK 

passenger and freight ports

An excellent motorway network 

and high speed rail access to 

London and Continental Europe

“the South East will become the 

UK’s home of Offshore Wind”

South East England:  

Your Home for Offshore Wind

With one wind farm operational, one under 

construction, another in development and

two planned, the South East will become 

the UK’s home of Offshore Wind. The South 

East England Development Agency (SEEDA) 

and EnviroBusiness are committed to the 

development of the offshore wind industry in 

the region and will assist manufacturers and 

developers in every way they can, including 

acquiring major sites for their operations.

Opportunity and Resource

• The South East is home to Kentish Flats,

one of the UK’s fi rst operational offshore 

wind farms, with another currently under 

construction – Thanet (300 MW). In 

addition, the 1 GW London Array, will be 

Europe’s largest offshore wind operation 

when construction starts.

• Two new wind farms will be constructed

under Round 3 of the UK’s Offshore Wind 

Programme: Zone 6 (Hastings Bank 

- E.ON) and Zone 7  (West of Wight  - 

Eneco)

• The South East has a substantial existing 

skills base, one of the many reasons 

why companies such as leading Round 3 

developers Centrica, Fluor and Forewind 

and major turbine manufacturers GE 

Energy and Siemens have their UK head-

quarters in the region

• The South East is also home to many of 

the world’s leading Engineering, Wind and 

Site Analysis, Marine and Planning Con-

sultancies, as well as major international 

construction and contracting fi rms

• Add to this world class R&D, unique skills

in composites and aerospace technolo-

gies, a substantial high tech manufactur-

ing base, and proximity to London’s fi nan-

cial markets, and the case for locating in 

the South East is compelling

South East Ports with 

development sites  

• Sheerness is a deep water port with no 

tidal restrictions. A 120 hectare site is 

available and is one of the most attractive

sites in the UK for foundation and turbine 

fabrication and offshore wind O&M

• The Isle of Grain is a substantial brown-

fi eld site of 300 hectare adjacent to 

Sheerness. It offers a key strategic loca-

tion for a  major integrated manufacturing 

operation  to serve the North Sea, the 

South Coast and continental Europe  

• Newhaven Port is ideally situated as a 

manufacturing, construction and O&M 

base for the South Coast Round 3 zones,

with close proximity to Europe. A major 

port redevelopment scheme is in planning

• The Port of Southampton offers deep 

water facilities and is conveniently located

to provide a construction base and O&M 

for the south coast Round 3  zones

South East is the 

t dynamic, most 

cessful region in  

UK. 
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the changing face of 

risk management
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■

And whatever you need, we make sure design doesn’t 
cost a fortune (though it can help make one). Our 
unparalleled print buying experience is on hand too – we 
buy competitively, as green as you like, and always the 
quality you want. 

are on the move. . .



The whole world has a 
website – but are you 

reaching your audience? And 
is your website always up to 
date and regularly visited?

We design, write and produce:

■  websites that work harder for you  

■ e-newsletters

■ digital campaigns

We can also keep your site permanently up to date with 
news, views, blogs and tweets.

51 Perrymount Road, 
Haywards Heath, 
RH16 3BN

tel: 01444 453399  
fax: 01444 452299 
email: info@i-dmc.co.uk
web: www.i-dmc.co.uk

The whole world has a 
website – but are you 

reaching your audience? And 
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A two day workshop to start the 

process of developing a Design Action 

Plan for the designated Growth Point 

in the Partnership for Urban South 

Hampshire (PUSH) area took place in 

February. It hosted a range of national 

and international speakers including 

Stirling Prize winner Keith Bradley 

from Fielden Clegg Bradley who was 

the architect for the Stirling Prize 

winning Accordia in Cambridge and 

Kobus Mentz from Urbanism+ in New 

Zealand, as well as having an expert 

panel to offer advice and guidance 

to the PUSH partners throughout this 

process.Read more here.���������������������������

����������������������������

���������������
The Institute of Sustainability, one 

of a small number of research 

organisations in the UK dedicated 

to the study and implementation of 

sustainability, has opened in the 

Thames Gateway development area. 

Its mission is to bring forward practical, 

commercial innovations to measurably 

reduce environmental impacts.

Read more here.���������������������������
Gunwharf Quay, Portsmouth

news, views, blogs and tweets.

■

We can also keep your site permanently up to date with 
news, views, blogs and tweets.

�����
����� ����

�� ���� ����� � �
�

� ������ ������ �
�

� ������� ����������
�� ��������� ��������

� ������������� ����� ���� ���������

��� ���� ����� ����� ��

�������� ����� ������� ���
�� ����������������
��������� ������
�������� ����EMAIL USEVENTS

Plan for the designated Growth Point 

in the Partnership for Urban South 

Hampshire (PUSH) area took place in 

February. It hosted a range of national 

and international speakers including 

Stirling Prize winner Keith Bradley 

from Fielden Clegg Bradley who was 

the architect for the Stirling Prize 

winning Accordia in Cambridge and 

Kobus Mentz from Urbanism+ in New 

Zealand, as well as having an expert 

panel to offer advice and guidance 

to the PUSH partners throughout this 

process.Read more here.���� �� ��� � ���� ���� ���

news, views, blogs and tweets.
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You’ve got a story.... but 
do you tell it in the right 

way to the right people at 
the right time? We do.

dMC PR can: 

■ Prepare a media relations plan

■ Prepare your story

■ Write ‘must read’ copy

■  Target the right media for you, from local and 
regional to national and specialist, on paper 
or online

■ Be your news room 

■ Organise and promote your events

We also work hard to identify and understand your 
target audience, so everything we do is crafted to 
infl uence their behaviour the way you want to and not 
just garner headlines.

51 Perrymount Road, 
Haywards Heath, 
RH16 3BN

tel: 01444 453399  
fax: 01444 452299 
email: info@i-dmc.co.uk
web: www.i-dmc.co.uk
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Can we make more of our urban public 

spaces? The tendency is to let the status 

quo continue until the community identifies 

a problem. It might be antisocial behaviour, 

litter, or worse which causes concern, but 

even then there is probably only a limited 

response.
There should be a more fundamental 

questioning of how the community places value on 

a space. Today, I suspect, there is more interest in 

personal space so, for example, people might buy a 

trampoline for the garden rather than take children 

to the playground.Is there a danger that parks may become 

outdated symbols of past glories? Certainly, we 

still spend plenty on our public realm but we tend 

to stick to traditional designs and layouts perhaps 

more relevant to past lifestyles. Parks, however, can 

be beautiful and are enjoyed by many. 

So, how should we think about the 

future? Over the past year or so, I’ve been part 

of the South East England development agency’s  

‘Places from spaces’ project led by the Solent Centre 

for Architecture and Design. Its purpose has been 

to encourage new thinking about our public realm, 

to demonstrate how urban design can add value 

and to bring on board university academics and 

students.

Design debatesThe first phase was a series of seminars 

and workshops where councillors, officers and 

academics discussed design and saw how it could 

work in public spaces. From the debates, I could 

see the advantage of flexible spaces, much more 

adaptable to community needs: a space might 

house a market one day and a children’s area the 

next.

The next stage saw local authority officers 

from the three cities involved – Southampton, 

Portsmouth and Brighton – work with councillors 

and academics to identify a space in each city 

which would be due for regeneration in the near to 

medium term. We then set a brief for the students 

to work up solutions in the form of temporary 

transformations to experiment with ideas which 

could feed into later redevelopment.

In Southampton, we chose Queens Park 

which is still a traditional space but nowadays used 

more as a commuter thoroughfare than for leisure. 

It is an area we intend to regenerate anyway but 

the initial thinking from within the council on how 

this might be done was fairly conventional and 

might not have resulted in any major change.

Our students however, decided to explore 

how you might add facilities to the park which 

would encourage the public to use it more. 

They did this by creating a ‘soundscape’ where 

the sounds of, for example, a water feature, a 

playground or café could be heard. 

Visitors to the park were encouraged to take 

a chair to the place in the park where they found 

the sound that made them want to sit and enjoy 

the space. It was a very interesting exercise which 

enriched the park in an unusual way. A report will 

be sent to our planners to feed into their future 

thinking for Queens Park.
Overall it has been a fascinating exercise with 

very positive outcomes. What interested me is the 

potential for this kind of exploration in the city.

Here in Southampton we have since been 

able to secure a councillor inquiry into the future 

use of land along one of the major riversides. 

Hopefully this will allow ample and good use of 

public space. I also learned of the difficulty councils can 

experience from the public when trying to develop 

imaginative non-traditional uses for them. I 

couldn’t help thinking that by adopting temporary 

transformation they could have tested radical ideas 

and probably gained far more acceptance for them.

��Cllr Mizon (Lib Dem) is the mayor of Southampton and chair 

of the council

Are your parks symbols of past glories? 

Southampton city council has encouraged fresh 

thinking on its public areas, writes Cllr Liz Mizon

Focus on the South East

house a market one day and a children’s area the 

The next stage saw local authority officers 

from the three cities involved – Southampton, 

Portsmouth and Brighton – work with councillors 

51 Perrymount Road, 

good use. But the local authorities who own them

rarely have the time or the resources to consider

what might be done with them. Such spaces are

often taken for granted in the form they are by their

local communities and are not enjoyed as much as

they might be.Effective public spaces can contribute to the life

of a community – but deciding just how is always

tricky and often leads to cautious decision-making.

So often, especially in regeneration projects or

masterplanning exercises, public spaces are treated

like Cinderella, and are given very little thought. But

creating quality public spaces can be a powerful

means both to attract sustainable inward

investment to a city and to improve the quality of

life for those who already live there. We all know of

spaces in our cities that, after long neglect, now

have little purpose, yet which might still be put to

488
Town & Country Planning November 2009

making public
spaces intopublic places

Miranda Pearce explains how a recent SEEDA project set out

to find practical yet imaginative ways to test out ways to

make neglected and undervalued public spaces into high-

quality places

Above

The ‘Forest of Valley Gardens’ project brought a green landscape to the centre of Brighton using 

700 potted trees



Everyone thinks they can write – 
and up to a point, that’s true. 

But producing concise, hard hitting and 
meaningful copy is more of an art. It’s 
certainly easier, and probably cheaper, if you 
ask us to do it. Our words will never fail you.

Our writing team produces winning copy for:

■ Brochures 

■ Advertorials

■ Advertisements

■ Press Releases 

■ Feature articles 

■ Magazines

■ Newsletters

■ Annual Reports

■ Websites and online e-communication

■ Reports

■ Bids

■ Speeches

■

■

■

■

■

■

■

Provided 
emergency help 
to businesses 

worth over

£15 million
from Finance 

South East and 
other sources

SEEDA is committed to smart growth. 

This means taking practical measures to: 

• help businesses survive the recession

• help business start-ups – the employers 

of the future and • ensure the region gets the training and skills 

development it needs to succeed 
Measures included: 
 expanding the Business Link support packages. For every 

£1 invested in Business Link by SEEDA, an additional £4 is 

put back into the economy through wages and taxes paid 

by businesses they support. Information and advice was 

provided via Business Link to almost 145,000 customers, 

close to 18,000 of them received intensive support to 

develop action plans for growth, while over 7,000 had 

healthchecks to help them improve the way they work and 

survive the recession  creating an integrated brokerage service, delivered by 

Business Link, resulting in greater effi ciencies and clearer, 

faster customer access for business support and training

 improving access to support. With businesses and 

support organisations we set-up the South East Business 

Support Advisory Board, to advise on implementing the 

Government’s Business Support Simplifi cation Programme. 

In short, we focussed on making good quality support 

available to businesses as quickly and effi ciently as possible

 providing emergency help worth over £15 million to 

businesses through direct funding from Finance South East 

and signposting businesses to other fi nancial support

 helping 22,000 people (against a target of fewer than 

15,000) to enhance their skills, to help them take advantage 

of new jobs and help business remain competitive

 providing Continuing Employment Support Service – 

structured support to nearly 12,000 individuals made 

redundant over the past year setting up joint taskforces with the Learning and Skills 

Council, Jobcentre Plus and local Business Links to respond 

to large-scale redundancies such as Ford Southampton

 working alongside Marine South East to appoint a broker 

to establish employers’ needs and to liaise with college 

and training organisations to provide the right standard 

of training provision. SEEDA also worked with the marine 

sector to promote apprenticeship opportunities and a 

welding course to retrain welders made redundant from 

other sectors 
 continuing to support increased productivity through 

the Regional Skills for Productivity Alliance. Flagship 

programmes in support of the Regional Economic Strategy 

objectives include training pools and the 40+ Older Worker 

programme

 funding Tourism South East to play a core role in policy 

development, research and strategic infl uencing to help 

maintain tourist spending in the South East
Women and social enterprise

Promoting women’s enterprise and social enterprise continued 

to be a high priority. Releasing the great potential of these 

enterprises will help drive the South East out of recession. 

For example we helped the South East Social Enterprise 

Partnership (SE2) leverage £450,000 of funding. Through 

Business Link, we staged a series of targeted events for women 

starting new enterprises, especially those facing redundancy, 

which attracted over 1,200 delegates. 
Global competitiveness 
– the academic linkCollaboration between universities and hi-tech businesses 

can unlock enormous commercial potential. The expertise in 

the region’s universities is one of our most prized resources 

and SEEDA brokered university/business relationships in 

many ways. For example we provided £7.2 million to build the 

Canterbury Innovation Centre at the University of Kent – putting 

hi-tech businesses on the doorstep of this centre of expertise 

and facilitating knowledge transfer. Our Chief Executive, 

Pam Alexander, launched the University Enterprise Networks 

nationally, supporting universities and businesses to work more 

closely together. In the South East the University Enterprise 

Networks is focusing on promoting Science, Technology, 

Engineering and Mathematics subjects and we leveraged 

£4 million of regional investment in the progamme. 

A skilled productive region

145,000
businesses 

helped through 
Business Link 

Canterbury Innovation Centre

Young entrepreneurs with Peter Jones and SEEDA board member Alex Pratt

Victoria Ballard, of The Victoria Chart Company

has benefi ted from Business Link advice.

Enterprising education
For the region to fl ourish it must nurture the 

business leaders of the future. SEEDA invested 

£2.3 million in the National Enterprise Academy, 

created by Dragon’s Den entrepreneur Peter 

Jones in Aylesbury, Buckinghamshire. This 

investment funded a pilot programme to test 

new ways of developing young entrepreneurs. 

28 young people went through the fi rst 

programme, which will be expanded nationally. 
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But producing concise, hard hitting and 
meaningful copy is more of an art. It’s 
certainly easier, and probably cheaper, if you 
ask us to do it. Our words will never fail you.

Our writing team produces winning copy for:

■

■

Our writing team produces winning copy for:

■

■
145,000145,000145,000145,000145,000145,000145,000145,000145,000145,000145,000

regularly speak at conferences and 

seminars while their website will feature 

an increasing number of case studies 

and best practice advice.  

rocket science?

Nor surprisingly when identifying 

what students want, they say 

they want a sustainable school. 

As children learn better in a well lit 

space, optimising daylight is a must, 

while good ventilation is essential to 

avoid drowsiness caused by high 

levels of carbon dioxide. The design 

of dining halls and social areas 

plays an important role in creating 

an uplifting and characterful school 

which students and staff can feel 

proud of. Outside spaces should 

facilitate outdoor learning, exercise and 

relaxation, for different sizes of groups.

There are grants available for carbon 

reduction programmes and even 

a ‘carbon calculator’, a software 

package designed for DCSF to help 

decide options for carbon reduction. 

The main aim is to ensure energy 

effi ciency, and to consider low or zero 

carbon generation such as renewables 

or combined heat and power. “But,” 

says CABE’s Rachel Toms, “don’t 

make a token gesture; if you have a 

windy site, consider installing a large 

wind turbine - it should be cheaper 

in the long term as smaller turbines 

produce only small amounts of power.”

All agree that design is essential to 

the creation of schools which will 

deliver 21st century learning.  But 

is it enforceable? “The DCSF and 

PfS will shortly be introducing a set 

of minimum design standards, and 

projects which don’t meet these will 

go back to the drawing board,” says 

Mairi Johnson at PfS. “With 42 BSF 

schools now open, we are now in a 

much better position to ensure that 

knowledge and experience are shared 

throughout the BSF community, and 

this will only increase as we feedback 

the lessons learned through our Post 

Occupancy Evaluation. PfS has a role 

to play, along with CABE and other 

external advisers, but the drivers of 

good quality, transformational school 

design has to be the clients – that is 

the local authorities and the schools 

themselves.” e

don’t 
ignore the 

grounds
The Commission for Architecture and 

the Built Environment (CABE) says 

some school grounds look more like 

“edge of town retail parks rather than 

lively educational establishments” 

All involved in the development of 

the Building Schools for the Future 

programme agree that what goes on 

outside the school buildings is just as 

important. 

A scheme set to go national in 2010 will challenge 

schools to think outside. Grounds for Optimism’, a 

competition championed by urban design guru Wayne 

Hemingway, was launched in September in the South 

East and Yorkshire and Humberside and will go national 

in 2010. 

Grounds for Optimism, which is run by the Solent Centre 

for Architecture and Design (SCA+D), aims to inspire 

students in secondary schools to create a new sense 

of learning space in their grounds. The challenge for 

schools is to see how they might develop ideas to make 

the most of their school landscape. Any design could 

include learning or play areas, outdoor art galleries or 

just places in which to relax, with the project intended to 

inspire students to develop new skills - not just in art and 

design but in planning and community engagement. 

Mark Drury, of SCA+D, who conceived the idea for the 

competition and is co-ordinating the project, says: “The 

interest in the competition already has been brilliant 

– we’re getting lots of enthusiastic phone calls from 

would be entrants who clearly not only want to improve 

their school grounds but also want a stimulating new 

way of learning.” 

For more information visit: 

www.groundsforoptimism.org.uk  e
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What children 

want: 
The Sorrell Findings

Colour: they want to brighten up their schools and 

use colour to enhance atmosphere and mood

Communication: they want to tell pupils, 

teachers, parents and the community what is going on

Dinner Halls and Canteens: 

they want a civilized lunchtime with less chaos and more 

time to relax

Furniture: they want comfortable, ergonomic 

furniture for work and relaxation

Inclusion: they want everyone’s physical and 

ethnic needs to be taken into consideration

 
Learning spaces: they want modern, 

fl exible, air-conditioned, inspiring places to learn.

Reception areas: they want parents, 

new pupils, the local community and visitors to feel 

welcome

Reputation and identity: 

they want to be proud of their school and sure of what 

it stands for

Safety and Security: 

they want to feel safe in school and traveling to and 

from school

Sixth-form spaces:

they want rooms where they can socialize and work 

on their own

Social spaces: they want sheltered 

spaces to ‘chat and chill’ during break

Storage: they want secure places to put 

their books, stationery, equipment, bags and coats

Sustainability: Pupils want 

schools to be energy effi cient with lower carbon 

emissions, better air quality and more recylcing 

Toilets: they want toilets to be hygienic 

and safe

Uniforms: They want comfortable, 

smart, cool-looking clothes that they 

will be proud to wear

The inaugural RIBA Sorrell 

Foundation Schools Award was 

presented to BDP in 2007 for its 

work on the Marlowe Academy 

in Ramsgate, especially in its 

engagement with the pupils. 

This new City Academy combines 

a learning hub with a branch library, 

adult education facilities, sports 

hall and performance spaces. The 

design, on a level open site, arranges 

the teaching as separate faculties 

(arts, science and humanities) in 

three curved wings, which enclose 

an arena for social activities, with the 

auditorium, library and gymnasium 

close by. The top-lit arena with its 

timber-grid shell roof is a grand 

space for whole school assemblies 

and performances. The traditional 

corridor, with its associated 

problems of congestion,  ineffi ciency 

and bullying, has been replaced by a 

series of social and learning spaces.

Marlowe Academy, Ramsgate

School grounds at Pinewood Infants School, Hampshire

© David Barbour/BDP

Marlowe Academy, Ramsgate

©
 D
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parents and the community what is going on

Canteens:

T he pressure on the world’s car 

and truck makers to produce 

sustainable vehicles for the 

future is intensifying demand 

for Ricardo expertise and that 

same knowledge is also taking it into new 

markets, such as renewable technologies. 

Ricardo UK Ltd’s Managing Director, Paul 

McNamara, expects there to be some 

retrenchment in the European and US 

markets over the next two years but, as he 

explains: “Our customers there are looking 

up to 10 to 15 years ahead in their model 

range planning and so are less likely to cut 

long-term development work. And, with 

Governments forcing emissions reductions 

while the markets demand smaller cars, 

and greater fuel effi ciency, development 

will not stop. There’s also the potential 

for CO
2 reducing developments for 

vehicles designed for the more immediate 

future.” The company’s strong fi nancial 

performance supports that perspective; 

in the results announced last September, 

revenue was up by 15 per cent and profi ts 

up 20 per cent.
ForesightOne of the key areas for development 

will be control and electronics, an area 

where Ricardo is strong. One of the 

most exciting developments is the 2/4 

Car project, in which the University of 

Brighton is also a partner, which aims to 

produce a premium model which uses 

an advanced engine concept developed 

by the company. This engine – known 

as 2/4SIGHT – uses a computerised 

control system and innovative combustion 

system to switch between two and four 

stroke power as the driving conditions 

require. This enables a much smaller 

size engine to be used while maintaining 

or improving performance and reducing 

fuel consumption and CO
2 emissions by 

between 25 and 30 per cent. 
Hydrogen future

In July, Ricardo launched the fi rst of a 

series of research prototypes to test 

new technologies which offer a low 

cost means of implementing automated 

manual and dual clutch transmission 

systems, which are capable of delivering 

more fuel effi cient driving. Ricardo’s 

expertise has also led to its involvement 

in three projects, part funded by the 

Government’s Technology Strategy 

Board, to deliver low carbon vehicles. 

It is also leading a pan-European 

project, ‘Roads2Hycom’ comprising 29 

stakeholder organisations and supported 

by the European Commission, which 

aims to study the issues surrounding 

the adoption of fuel cells and hydrogen 

across a wide range of industrial sectors. 

Medium-term priorities to be exploited will 

be hybridisation – using electric motors 

and batteries to make cars even more 

effi cient. The company is taking this one 

stage further in a project with Land Rover 

to develop a Range Extended Electric 

Vehicle to work well beyond currently 

possible ranges. White vans and buses 

are also major targets, with projects 

already in progress likely to deliver hybrid 

electric/conventional fuelled vehicles in the 

next two to three years.Global scopeAlthough local markets may reduce, 

Ricardo is also engaged in China, India, 

Russia, Korea and Malaysia. Even in the 

global slowdown, these markets are likely 

to grow and their indigenous automotive 

sectors not only have Government 

support, but are determined to take 

the fast track to meeting international 

emissions standards. Ricardo’s expertise 

was on show at the Beijing Olympics 

through the Green Messengers, 

specially adapted vehicles made by 

China’s Chery Automobile Company. 

The vehicles incorporated two different 

hybrid electric powertrain technologies, 

which dramatically improved the vehicles’ 

effi ciency and hence reduced both fuel 

consumption and CO
2 emissions. This 

development for the Olympic fl eet is part 

of a technology transfer programme and 

is expected to go into full production at 

the Chinese car maker, which is targeting 

international markets. With the help of SEEDA and UKTI, 

Ricardo is also looking at other export 

opportunities, as well as exploring new 

sectors. Control system design and 

transmissions expertise give the company 

a lead into the wind turbine and tidal 

power renewable energy markets. These 

are likely to play an increasing role in the 

company’s future. And the company 

practices sustainability in a big way 

itself. Naturally, for testing purposes, it 

runs as many as 70 engine test beds 

and has harnessed the waste heat 

from these and other processes for its 

recently constructed offi ce blocks, cutting 

electricity costs by 50 per cent. It is also 

looking at a project to return some of its 

recovered energy to the National Grid.  

www.ricardo.com

PROFILE: RicardoEnvironmental 
engineering by the sea

Shoreham-based Ricardo is one of the world’s leading 

automotive research and development companies 

increasingly specialising in greening the motor vehicle. 

www.seeda.co.uk

Paul McNamara, Ricardo UK 

Ltd’s Managing Director 

Hybrid Chery used for the Beijing Olympics
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Down on the Sussex coast a young 

company, the pie maker Higgidy, is 

proving that the right product at the 

right time is a recipe for continued 

growth. 
Just fi ve years old, Higgidy now hand 

bakes up to 10,000 pies, quiches 

and tartifl ettes a day, expecting to 

turnover £5.5 million this year and 

now providing over 100 jobs. The 

brainchild of chef-entrepreneur, Camilla 

Stephens and her husband James 

Footitt, Higgidy, (derived from Higgledy 

Piggledy – as the pies are all hand 

made, that’s the way they sometimes 

come out!) set out to do for pies what 

New Covent Garden had done for 

soup – make them out of the ordinary.

Pies like Chicken, Spinach and 

Smoked Bacon Pie or the Skinny 

Moroccan Vegetable and Feta Pie took 

the market by storm, consigning the 

more usual offerings to the baking slow 

lane. The big breakthrough came when 

Higgidy won an order from Sainsburys, 

which set the company on course 

for real growth. SEEDA was asked to 

guide the company on its application 

for a Grant for Business Investment 

and advised the company on its 

location options.Using the highest quality ingredients, 

sourced locally where they can, 

Higgidy Pies have been widely 

acclaimed by the press as being 

the home baked pie you don’t have 

to bake yourself. As Camilla says: 

“We’ve succeeded because we made 

extraordinary pies – and by continuing 

to introduce new recipes, we’ll 

continue to build our market share.” 

And in a recession, food is probably 

the last thing to go, so maybe a 

relatively low cost luxury will be very 

enticing in the gloom.
www.higgidy.co.uk
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Economic profi le
Economic activity rate 

Employment rate Unemployment 
rate 

Population 
VAT 

registered businesses 

VAT registered businesses per 
1,000 inhabitants

GVA 
in £ million GVA per head in £

82.4 
78.9 

4.3 

1,538,100 
57,880 

37.6 

26,981 
17,672

Sector breakdown*  
 

Proportion of people with different skills

Real Estate, renting and business 

activities (SIC K)

19,610

Wholesale, retail and repairs (SIC G) 10,850

Construction (SIC F)

7,455

Public administration; other 

community, social and personal 

services (SIC L,O) 5,150Manufacturing (SIC D)

4,345

Hotels and restaurants (SIC H)
3,940

Agriculture; forestry and fi shing 

(SIC A,B)

2,870

Transport, storage and 

communication (SIC I)
1,980

Education; health and social work 

(SIC M,N)

1,100

Financial intermediation (SIC J)
555

Mining and quarrying; electricity, gas 

and water supply (SIC C,E) 25 Business sizeProportion of large 
businesses (over 200 employees)

Proportion of SMEs 
(less than 200 employees)

0.49 

99.51

*VAT registered businesses 

IN BRIEF: BITE BEATS CRUNCH

www.seeda.co.uk

Camilla Stephens in her kitchen
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8.9% with no qualifi cations working age
31% 

with NVQ4+working age

17.1% with NVQ3 only 
working age 

7.4% with other qualifi cations working age
14.2% with NVQ1 only 

working age
17.0% with NVQ2 only 

working age
4.3% with Trade Apprenticeships 

working age

YYoung entrepreneurs with Peter Jones and SEEDA board member Alex Pratt

oung entrepreneurs with Peter Jones and SEEDA board member Alex Pratt

YYoung entrepreneurs with Peter Jones and SEEDA board member Alex Pratt

YY
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51 Perrymount Road, 
Haywards Heath, 
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